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Idaho Meth Project Launches New Campaign with
Television Ads by Acclaimed Director Darren Aronofsky

New TV, Radio, and Billboard Ads Show the Impact Users Have on Friends and Family

BOISE, Idaho—Jan. 19, 2010—The Idaho Meth Project announced Wave 3 of its public
service messaging campaign, which is launching statewide today. The research-based campaign
includes a new series of television, radio, print, and outdoor ads that show the devastating impact
Meth can have on the friends and family of those who use the drug. Acclaimed filmmaker
Darren Aronofsky, best known for his award-winning films Pi, Requiem for a Dream, and The
Wrestler, directed the television campaign.

The new ads were unveiled at an event at the Idaho State Capitol that was attended by Idaho
Governor C.L. “Butch” Otter, members of the state legislature, community leaders, and Idaho
Meth Project funders and volunteers. First Lady Lori Otter, who is also a member of the national
Meth Project Foundation Board of Directors, introduced the new ads.

“The first two waves of the Idaho Meth Project’s media campaign focused on the impact that
Meth has on the user,” said First Lady Otter. “For this new wave, the campaign has evolved to
show not only the damage that Meth poses to users, but also to those around them—their friends
and family. The ads are hard-hitting, designed to educate Idaho’s young people—early and
often—about the risks of Meth. They arm them with information to make the right decision if
faced with the opportunity to try this destructive drug.”

The television spots, directed by Darren Aronofsky, take a dark look at the dangers of Meth to
those closest to the user. In one of the television ads, you hear a boy reflect on how much he
cares about his mother. The scene shows a very different picture. The same boy, now an addict,
steals money from her to buy Meth, and when confronted, knocks her to the ground. In another
ad, a girl talks about her loyal friends just as they are seen dumping her body in front of a
hospital after an apparent overdose, then speeding away in a car. The ads can be viewed at
www.IdahoMethProject.org/Ads.

Aronofsky’s debut feature film was Pi, in 1998. That was followed by the critically acclaimed
Requiem for a Dream, which chronicled a destructive descent into drug addiction, and earned
actress Ellen Burstyn an Academy Award nomination. Last year his film The Wrestler received
Academy Award nominations for actor Mickey Rourke and supporting actress Marisa Tomei.
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The Idaho Meth Project also announced today the results of its 2009 Idaho Meth Use & Attitudes
Survey. The statewide survey found that compared to a 2007 benchmark survey that was
conducted before the launch of the Idaho Meth Project, Idaho’s young people are increasingly
aware of the dangers of taking Meth, are less likely to believe that there are benefits to using
Meth, disapprove of taking the drug even once or twice, and are more likely to discuss the
subject with their friends and parents. To view the complete report, visit
www.IdahoMethProject.org/Research.

About the Idaho Meth Project

The Idaho Meth Project is a nonprofit organization that implements a range of advertising and
community-action programs to reduce methamphetamine use in the state. Launched in January
2008, the Idaho Meth Project leverages a proven model that combines extensive research with a
hard-hitting, integrated media campaign. The Idaho Meth Project is affiliated with the Meth
Project, a national nonprofit organization headquartered in Palo Alto, Calif., aimed at
significantly reducing first-time Meth use through public service messaging, public policy and
community outreach. For more information visit www.idahomethproject.org
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